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The Torch Relay: Another Part of The Olympic Themselves, Perhaps Subproject
[bookmark: _GoBack]	The torch relay is another part of the Olympic themselves. It is perhaps subproject. This is justifiable because the torch relay is often used to mark the Olympics culture. The relay torch is carried for over 15,000 miles by passing it from one torch bearer to another who are either current athletes, former Olympians or the outstanding people in the community and has high level of social involvement. In addition, the torch relay embodies the Olympic spirit. Consequently, the torch acts as a major marketing campaign which is primarily for relay sponsors since planning for a torch relay is very costly, for example, the planning of the 1996 Atlanta Olympic torch relay took 2 years and amounted to over 20 million. With every Olympic the torch has gotten longer and complex. For that reason, the relay torch becomes another part of the Olympic themselves, perhaps subproject.
